
Every two seconds, someone

in the United States needs

blood, which means more

than 38,000 blood donations

are needed per day. 

How your blood donation

can be used.

Catherine Clark, CEO

Netball Queensland

 

THE CURRENT ISSUES/CHALLENGES

WITHIN PROFESSIONAL SPORT

Catherine is an experienced Board

Director, CEO & Senior Executive with a

background in government, sport &

management consulting & a passion for

achieving results through building high

performing teams & organisations.

THE CURRENT OPPORTUNITIES

THE OPPORTUNITIES THAT WILL

EXIST POST-COVID-19

AN OPPORTUNITY YOU HAVE

CREATED ON A PERSONAL LEVEL

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"We can’t ever stop the fact that

we’ll be facing crisis. Go into it

with the mindset that this is

going to teach us something.

The brute force of necessity

shifts our focus and it makes us

learn in places that we never

would have gone into."

 

 

This is a global health crisis so it's about safety of

people first.

Leading in a VUCA world (Volatile, Uncertain,

Complex, Ambiguity). 

Planning for recovery and preparing to pivot

should a second wave happen.

Look for the positive and go in with the mindset

that the crisis will teach us something.

There is an increase in digital skillsets and an

updake and utilisation of technology.

At a social level, letting go is the biggest thing.

You can't control the crisis. We must alter and

adapt. We can take this mindset with us into the

boardroom, the court and at home.

Lead with vulnerability and be open and honest

with your people.

This crisis has shown us that we CAN work from

home, so let's not go back, let's go forward.

Exploring dimensions of Microsoft 365 that I

never would have discovered before. We're

building an induction program for staff on the

hacks and capability it has to offer!

As a Mum, homeschooling and the ability to see

my kids. It's also good to have kids around to

level you.

Also, talent strategy — what are the skills we're

going to need for the future.
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James Begley, Founder

and CEO of PickStar

 

THE CURRENT ISSUES/CHALLENGES

ATHLETES ARE FACING

James is an entrepreneur and former

professional athlete who is the founder

and CEO of PickStar, a marketplace that

opens up access to sports stars for any

engagement or experience imaginable.

THE CURRENT OPPORTUNITIES

THE OPPORTUNITIES THAT WILL

EXIST POST-COVID-19

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"There is no attitude other

than collaboration. I've

never seen an environment

that is more collaborative

than right now."

 

 

No requests for sporting talent since lockdown.

The pipeline of new work shutdown overnight as

well as some incoming work.

Renegotiation of existing partnerships. Athletes

can't bank on existing parnetships with brands

because they can't fufil parts of their contract. 

This is an unknown world for athletes to navigate.

We're all in this together — everyone from the

chief markting offcer, to brand activation to

talent have come together to ask "how can we

make this work?"

Brands are pivoting some of their budgets into

ambassadorships and social campaigns.

Virtual events are considered a different way of

offering value, rather than "second best".

There's been a doubling down on better

relationships between brands and athletes.

Athletes have taken off their mask and reavealed

a more intimate look into their private life.

Brands are looking beyond domestic talent. We've

stretched our imaginations more.

Athletes have a greater opportunity to play on

the international stage through meaningful

virtual opportunities.

Athletes need to learn to get hungry again —

they won't have everything delivered to them on

a silver platter post-COVID-19.

Athletes can elevate their brand without the

noise and pressure to follow the crowd. 

A discussion around fostering individualism in

Australian athletes that allows them to be

themselves/less sterile.
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It's shone a light on essential workers and on

sport. We've realised that we can put sport on

hold, but also, at a fundamental level, grassroots

sport has not stopped. Kids are still playing

outside. 

How can we come out of this helping those kids

and not just the elite level players in amateur

sport?

We need to build the most resiliant system we

can. It's a shift of focus and values.

Tom Hall, National

Manger of Game Plan

 

THE CURRENT ISSUES/CHALLENGES 

Tom has worked for more than a decade, both as a

volunteer and as a leader of athlete focused

organizations, to make the national team athlete journey

as safe, fair and healthy as possible in Canada. He

believes that sport, by developing Canada’s leaders of

tomorrow, has the potential to make Canada better, but

that can only happen when we focus on the whole

athlete and not just outcomes.

THE CURRENT OPPORTUNITIES

THE OPPORTUNITIES THAT WILL

EXIST POST-COVID-19

AN OPPORTUNITY YOU HAVE

CREATED ON A PERSONAL LEVEL

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"Athletes realise that by

pushing pause on the

most important thing in

their lives that they are

helping the rest of the

world."

 

 

Outreach to athletes has gone up by about

300%. Athletes are recognising that they need to

figure out what comes next, so they're turning to

us for support. 

There's frustration amongst the athletes, but they

realise that they're helping the rest of the world. 

We've invested time and resources in mental

health support for athletes.

A technological shift towards online education.

Sport hasn't stopped. Sport as we know it has

stopped. We need to find a way to get things up

and running again, safely.

An increase in membership to my program by

300%. 

An awareness of my capacity to work overtime

and learning my own limitations.

The power of recognising what's right — building

communities of support for athletes.
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THE CURRENT ISSUES/CHALLENGES

FOR THE ADVERTISING AND

MARKETING INDUSTRY 

Jeff is widely regarded as one of the leading innovators in

the field of digital marketing. He is the Founding Partner of

Questus, a New York based digital marketing agency that

has worked with some of the world’s most influential

brands.

Jeff was the co-writer and director of a groundbreaking

documentary about the future of the advertising industry,

The Naked Brand Film

Jeff Rosenblum, Founding

Partner, Questus

THE CURRENT OPPORTUNITIES

THE OPPORTUNITIES THAT WILL

EXIST POST-COVID-19

AN OPPORTUNITY YOU HAVE

CREATED ON A PERSONAL LEVEL

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"Put yourself in a position to

dominate the competition

because the world will open

up again. Jump on it now.

[...] And build the best team

that you have ever built."

 

 The unknown — if we knew an end date, it would

be easy to plan around that but we don't.

What we DO know is that recessions don't last

long. On average they last about 11 months.

People want a return to normalcy and straight

forward mesaging.

There are industries that are booming and people

are open to seeing advertising with the right

messaing.

There are still things that we're interested in and

need during isolation, so we're open to receiving

advertising around that/from those brands.

Be selective and wise with how you spend.

Work on areas that you can't focus on during busy

periods. E.g. brand strategy, website design,

content strategy, brand guidelines. 

Tried to take time for myself every morning.

Try to own your morning if you can. 

Exercise 

Find one other passion point and dedicate time

to that, for me it's been guitar. 

ECCO THINK TANK
SPEAKER SHEET



Every two seconds, someone

in the United States needs

blood, which means more

than 38,000 blood donations

are needed per day. 

How your blood donation
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Liz Deep-Jones, Multi-media

Journalist, Consultant & Author

 

THE CURRENT OPPORTUNITIES

WITHIN THE MEDIA FOR SPORT,

BUSINESS AND NOT FOR PROFIT

ORGANISATIONS

Liz is an established journalist, television presenter,

media commentator, author and public speaker. The

Australia Day and UNICEF Ambassador regularly

demonstrates her passion for sport and human rights,

travelling across the country to talk about our rich

inclusive society and it’s benefits.

THE OPPORTUNITIES THAT WILL

EXIST POST-COVID-19

AN OPPORTUNITY YOU HAVE

CREATED ON A PERSONAL LEVEL

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"This is an opportunity

for sport, business and

not-for-profits to work

together and create

good partnerships and

better storytelling."

 

 
It's an opportunity for sport, business and not-for-

profits to create good partnerships and better

storytelling.

This is a time to build your networks, develop

better relationships with journalists, producers

and news outlets.

Make yourself relevant and engaging, it elevates

your brand and gives you a presence.

Own you stories — create your own content and

release it yourself, as this will attract media.

Be consistent and maintain your presence on

social media, especially athletes. Olympians have

a four-year cycle, you want people to know about

you during each year of that cycle, not just the

Olympic year.

Build trust and awareness in your brand and make

yourself relevant because that will take you to

that next level.

I'm working on another novel and training every

morning.

I'm very passionate about working on the

#PlayForLives campaign and using my media

skills to elevate the campaign.
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Every two seconds, someone

in the United States needs

blood, which means more

than 38,000 blood donations
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How your blood donation

can be used.

Russell Reimer, Founder and

President of of Manifesto Sport

Management

 

THE CURRENT ISSUES/CHALLENGES

WITHIN THE SPORT BUSINESS

INDUSTRY

Russell is the Founder and President of Manifesto

Sport Management and a consultant specializing

in major event bid development, content strategy

and production, and Olympic, pro and action

sports athlete management.

THE CURRENT OPPORTUNITIES

THE OPPORTUNITIES THAT WILL

EXIST POST-COVID-19

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"Take the time to rewire

yourself. Adapt. Become

anti-fragile. Put your old

self away."

 

 
COVID-19 is an opportunity to pause and rethink

at a DNA level. What do you want to choose to

leave behind and pick-up?

Sport has stopped.

There's a pending crisis in consumer confidence.

We all have to learn to become fighters. We have

to learn to choose the fights where we can be

make a difference and that will build character.

We all have to try and seek small moral rebellions.

The crisis has prepared us to be fighters in a way

that we haven't had to fight in decades.

We always seek to do the right thing first. We

don't make any separation between what is good

for our business and what is the right thing to do,

so we're continuing to seek to do the right thing

first. In doing that we figure out how to make that

good business and this approach has helped us.

COVID-19 has given us the gift of reflection.

Nothing will change if we go back to normal, so

we need to embrace the changes.

We are creating the opportunities that will exist

post-COIVD-19 right NOW.

Take the time to rewire yourself. Adapt. Become

anti-fragile. Put your old self away.
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James Walton, Clients and Markets

Leader and Sports Business Group

Leader

 

THE CURRENT ISSUES/CHALLENGES

FOR BUSINESS

James is an emerging markets business development and

corporate communications specialist with 20 years of

experience across more than 50 countries in the Deloitte

network. As Southeast Asia Clients & Markets Leader, he

currently heads up the Business Development, Brand,

Marketing & Communications activities across of the ASEAN

region including Deloitte’s CSR activities and employer brand.

THE CURRENT OPPORTUNITIES

AN OPPORTUNITY YOU HAVE

CREATED ON A PERSONAL LEVEL

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"If there's one lesson out of this

to me, it's that we got stuck into

this pattern of how life is and

this has been a circuit breaker.

It's made us realise we take

things for granted. We need to

do more for ourselves and our

community to have the impact

that we need to be having."

 

 

The biggest challenge we're facing is uncertainty.

We don't know when this will end, which has a

huge effect on decision making.

The service industry is heavily reliant on other

industries. So when they go through tough times,

we all do.

Discretionary spending has stopped.

One good thing we're seeing is companies

reviewing their supply chain. 

We're challenging the notion that wherever you

can get it cheapest is best. People are looking to

support local supply chains and ethical supply

chains.

As a community, we need to find ways to support

smaller brands, because they don't have the cash

flow, liquidity or customer base to compete with

the bigger brands during a time like this.

People and communities are having to come

together and collaborate. 

 

Last year I spent 160-170 nights away from home

travelling. This is the first year in 20 odd years

that I haven't travelled that amount.

I learned to bake a cake, learned to jump rope

and I bought a guitar so I'm getting back into

that.

I made a commitment to myself to do all these

things that I always said I wanted to do...and I'm

doing them!

ECCO THINK TANK
SPEAKER SHEET



Brian Anthony Courtenay Lewis

Every two seconds, someone

in the United States needs

blood, which means more

than 38,000 blood donations

are needed per day. 

How your blood donation

can be used.

KEY POINTS

Brian is the President of the Trinidad and Tobago Olympic

Committee (TTOC) and the Caribbean Association of

National Olympic Committees (CANOC). He has 32 years

of experience in sports leadership and has established a

reputation as a creative and insightful thought-leader.

W W W . T H E B R A N D B U I L D E R S . C O M . A U

"How will YOU fit into the next

normal? For me, it rests with

culture. If we don’t change our

mindset and our attitude and

reflect and build the skill of

reflection, we will not learn.

The most important thing we

can do as a starting point is

reflection."

President of the Trinidad and Tobago Olympic

Committee and the Caribbean Association of

National Olympic Committees

There is no blueprint for an event like this —

even the experts are struggling to navigate

the crisis.

COVID-19 has upended societies and life as

we know it, but the real question is — how

do we cope, survive and thrive?

To cope, survive and thrive through COVID-

19 we can't approach it as an opportunity

without acknowledging the reality of the

situation.

There is a turning point in every crisis and

this turning point gives you a framework for

how to turn the challenge into an

opportunity. 

If we don't approach COVID-19 in a

different way, with the aim of changing

something, then it is an opportunity lost. 

What is the fundamental thing we need to

change? Culture. 

 

 

Before COVID-19 we were stuck on a

hamster wheel, chasing the almighty dollar.

COVID-19 has forced us to re-evaluate

what is essential to society and value

frontline workers. For everyone else, it is a

time to stay home, spend time with family

and embrace a digital culture.

Use this time to stay home and reflect.

Focus on not just being a human being, but

being human. 

Seize the opportunity to become friends

with yourself again.
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The crisis has forced us to reassess where we

are in our own lives and also the role of sport,

business and social advocacy.

Sectors and services that aren't adequately

funded and supported have had a light shone

on them. 

There's a larger discussion being had around

how we can create a fairer society on the other

side of this crisis.

Sport and business have been too quiet to

speak up about social issues. We're now seeing

a rise in business-activism. 

We're seeing a trend towards trusting expertise.

This crisis is an opportunity for sport to consider

and respond to its deep social responsibility to

the country and to the world.

I believe in athlete advocacy and I believe that

athletes should have the right to speak publicly

on social issues, so too should sport. 

Human rights provides a safe for athletes and

sport to be advocate for really important issues.

 

"This crisis is an

opportunity for sport to

consider and respond

to its deep social

responsibility to the

country and to the

world."

Craig Foster, Amnesty International

Australia Ambassador

KEY POINTS

Craig is a former Australia national soccer team captain and

highly respected SBS Australia media presenter. Craig is an

ambassador for Amnesty International Australia and a

passionate advocate and driver of social change, recently

leading the #GameOver campaign that aims to free refugees

trapped in offshore detention. He is currently spearheading

the #PlayForLives campaign that’s encouraging sports

organisations and athletes to step into volunteer Positions left

vacant due to COVID-19.

W W W . T H E B R A N D B U I L D E R S . C O M . A U

Find out more about the #PlayForLives

campaign and the #GameOver

campaign via the links below.

www.gameover.org.auwww.playforlives.org
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